Behavioral Economics: Theory and Practice
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Larson, F., List, J. A., & Metcalfe, R. D. (2016). Can myopic loss aversion explain the equity premium puzzle?
Evidence from a natural field experiment with professional traders (No. w22605). National Bureau of Economic
Research. https://www.nber.org/papers/w22605.

Sayette, M. A,, Loewenstein, G., Griffin, K. M., & Black, J. . (2008). Exploring the cold-to-hot empathy gap in
smokers. Psychological Science, 19(9), 926-932. https://doi.org/10.1111/].1467-9280.2008.02178.x.

Ariely, D., Gneezy, U., & Haruvy, E. (2018). Social norms and the price of zero. Journal of Consumer
Psychology, 28(2), 180-191. https://doi.org/10.1002/jcpy.1018.

Johnson, J. G., & Busemeyer, J. R. (2010). Decision making under risk and uncertainty. Wiley Interdisciplinary
Reviews: Cognitive Science, 1(5), 736-749. https://doi.org/10.1002/wcs.76.

* Thaler, R. H. (2018). From cashews to nudges: The evolution of behavioral economics. The American
Economic Review, 108(6), 1265-1287. https://www.jstor.org/stable/26528009. [Google Scholar]

* Thaler, R. H. (2015). Misbehaving: The making of behavioral economics. WW Norton & Company.
https://books.google.com/books?id=xQedBAAAQBA/.

Samson, A., & Voyer, B. G. (2012). Two minds, three ways: Dual system and dual process models in
consumer psychology. AMS Review, 2, 48-71. https://doi.org/10.1007/s13162-012-0030-9.

Rational Choice in Standard Economic Theory (Text)

* Weintraub, E. R. (2007). Neoclassical economics. The Concise Encyclopedia of Economics.
http://www.econlib.org/library/Enc1/NeoclassicalEconomics.html.

Becker, G. S. (1978). The economic approach to human behavior. University of Chicago Press.
https://books.google.com/books/about/The_Economic_Approach_to_Human_Behavior.html?id=qQAZnc-
mMSoC.

bu

Behavioral Economics Academy



Lesson 2 — The Relativity of Choice
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Studies, 83(2), 481-513. https://doi.org/10.1093/restud/rdv048. [Google Scholar]

Wu, T. (2017, April 14). The crisis of attention theft: Ads that steal your time for nothing in return. Wired.
https://www.wired.com/2017/04/forcing-ads-captive-audience-attention-theft-crime/.

Behavioral Economics Academy ) 5



Information Selectivity: Limited Attention (Text)
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